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To take an informative tour of today’s and tomorrow’s client base

* More to consumers than demographics and metrics only

* Baby Boomer culture: revealed via BoomerThink and BoomerSpeak
* Life journeys of your mass consumer audience

 Boomer sub-cultures: attitudes and actions

* Consumer savvy and skepticism—how deployed and displayed




A BIT OF CONTEXT

Aging certainly isn’ t a new phenomenon, however...

* the way Americans view aging is both subtle and overt, and
changing substantially among the Boomers

* what we know about aging is increasing

* as a society, we’ ve never been older, while at the same
time we' re growing more diverse at the younger bands

 decisions related to aging are more numerous (and more
complicated) than ever

...therefore, we need to increase our understanding of the
stakeholders we serve and those who will help us serve.

O




A BIT OF CONTEXT

Aging services’ response to an economically powerful audience...

* If we build it, they will buy it

We know what they need/want, sometimes better than they do
What worked in the past will work in the future

It" s all about choice and flexibility

Technology will solve all our challenges without creating new ones
We care (and it shows)

...yet, we struggle with inadequate basic housing; a fractured healthcare
system we can’t afford and widespread underutilization of programs and
services we offer.




WHAT WE BELIEVE

Radical and dynamic evolution in the aging services field will be far more
likely to take root if we become more consumer savvy...

* What will it take to have consumers camping out on our doorsteps to access the
services we deliver?

* Which organizations will solve the labor crisis —and how will they create a work
climate that truly leverages their human capital as a competitive advantage?

« Who really “gets” Boomers — to the point of truly understanding their needs/wants
AND building business models that align with and reflect those values and
requirements?

...yet we continue to lag almost all other market segments in our understanding of
the people populating our space and consuming the services we deliver.
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BOOMER WORLD CONSULTING AND TRAINING

v" Seminars and workshops: corporations / ad agencies
v Custom consulting: brand / communications

v' Market analysis: brand/category strategies and trends

v’ Pioneering surveys: opportunities in the 50+ space

BOOMER-THINK / BOOMER-SPEAK RESEARCH

v Quantitative: client-specific and proprietary Boomer / neXt studies

v’ Qualitative/Inner-mind: brainstorming, focus groups , ethnography
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Niche concepts young Boomers made cool, took viral and then normalized
v’ Hidden agendas, not marketing, drove each trend to the tipping point

Boomers are older now but still open to new ways of serving the inner self
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GPS FOR THE BOO!

Boomers: on a personal life journey shaped by mass consumer culture
v’ Everyday life options and societal trends
v" Technologies and brands

v' Media, entertainment and advertising
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AGENDA

Getting to know the Baby Boomers:
v REVIEW - existing data and definitions

v EXPLORE — implications for the Colorado Independent Living Communities

v IMMERSE - in the Boomer generational experience
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BABY BOOMERS Al

BONUS YEARS: TAKEAWAY™

If we can communicate just one thing for you to grasp today:

Boomers, while diverse, share a cohesive generational backstory
that informs their roles as consumers and citizens

The deeper your immersion in the Boomer backstory, the more
effective your marketing engagement will be
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U.S. Births In Millions

US Census data shows the bulge in American births during the years that

produced the Baby Boom Generation — born 1946 to 1964.

SOURCE: US Census
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NAMING THE BOOMERS’ SUCCESSORS

Socio-cultural definitions are now in vogue ... with implications
v’ Age ranges are fluid — post-Boomers still being debated and redefined

v’ Punditry, generalizations, stereotyping ... and clutter

. 3 .
U.S. Generations £ anatomy of generations
100 1 © Tohn Atkinson, Wrorg Hands
Millennials  Generation  Baby 3 Boomers
P X Boomers i (Cpetico_1__tweo-1767_L 1770-2.005 [=00c2015)
" M T T T
! not the 6Os the GOs!II  not like it was inthe 6Os  in their GOs
L 60
L
4 o Silent prediio —_d9ca015 )
° 75 - 75 T T T
s whined about Boomers wore plaid  whined about Millennials
» 28 . R
Createsy Millennials
1 -
° b. 1982-2000 b. 1965-1981 b. 1946-1964 b. 1925-1945 b. 1924/earlier 1‘ T T T 1‘ T T 1‘ T T
iPhone  iPhone iPhone iPhone iPhone ibrone iPhone iPhone iProne iPhone
SOURCE: From Census Bureau data © Tohn Atkinson, Wrong Hands + i / g-hands « ghandsd..com
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Greatest/Silent
Boomers
Generation X

Millennials

JFK Vietnam

World War 2 Assassination War

\
THE v}
MOMENT
THAT CHANGED

AMERICA v
&3 X

J o ¥ §

S ¢
‘ ‘?ﬁ Viet Nam:

The Big Test

41% 37%
45% 41%
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AMERICANS NAME THE TOP EVENTS OF THEIR LIFETIMES

Moon Tech President
Landing Revolution 9/11 Obama

29% 27% 59% 28%
36% 26% 70% 35%
20% 79% 40%

86%

SOURCE: Boomer / neXt from Pew Research Center, 2016
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THE AMERICAN DR
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wife as homemaker

|
|
PILLAR THEN... NOW... l NEW DYNAMICS: UNCERTAINTY / INSECURITY I
|
|
Hard work pays off in material well-being and respect v 2 1 Job tenure / benefits I
° [
|
With each passing year, | will be better off v ? ,  Incomes, savings, financial resources more variable :
My children will be better off than myself, largely due Vv 2 I . . . ’ 1
B g s RSl S e & : College debt / job prospects limit children’s future I
Home ownership is possible and desirable for all Vv 2> I Rise of renting vs. home ownershi !
hard-working Americans * I gVs. P :
Sacrifice, self-denial and deferred gratification are v ? : Anxiety over retirement — likelihood of working longer I
virtues ° |
- . . |
Social acceptance is more important than self- v ? | Polarization: God-fearing Americans now fear government too :
expression I
Faith in God and Country is unquestioned. America Vv 2 1 ) ] ) ) :
and its institutions have a moral role to anchor the : 1 China, the EU, India threaten US economic dominance |
“Free World" against the onslaught of Communism 1 I
- . . I
There are traditional roles: husband as breadwinner, Vv ? : Women play bigger roles — possible pushback/tensions :
1
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LOOKING BACK TO MOVE FORWARD IS NOT NOSTALGIA

Life is what happens while you are busy making other plans

Allen Saunders (1957), popularized by John Lennon

If you don’t know where you are going, you’ll end up somewhere else

Yogi Berra

Never look back unless you are planning to go that way

Henry David Thoreau

Boomer
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MEET LINDA: COLORADO LIFE PLAN

COMMUNITY. PROSPECT..

Boomer life journey guide: prime prospect Linda, aged 72

v’ She, engineer husband Mike, and their two young children left
Los Angeles in 1981 when he moved to the Boulder IBM plant

v Suddenly widowed, Linda is financially secure but adrift

v Not ready for a Life Plan Community yet — but it’s on her radar

Boomer
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Leading Edge Boomers will be the first to consider a Life Plan Community

But beware stereotypes — Boomers have differing points of view of The Sixties

ONE POV: Heroes and Villains ANOTHER POV: Pride and Progress Mommy, what's a POV’

Leading Edge:
v/ Born 1946 to 1954
v’ Teens / young adults

Trailing Edge:
v" Born 1955 to 1964
v’ Children / still in school
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BOOMERS ARE UNIFIED BY / THROUGH TIME

A recent Boomer / neXt survey asked Boomers what the term Baby Boomer
meant to them.
v Most placed overwhelming emphasis on the era in which they were born.

Boomers may not speak with one voice, but they see themselves as one body

b v’ Looking back, they place more
world . n 101 . “ ”
emphasis on “rock and roll

1950 re cally Ve r mnddlc 60(‘“ none 5. (lnl(l
than either “sex” or “drugs.”

self .post ]llpple AARP wwu n}m ag
v “War” is not limited to the
oy 60s stereotype Vietnam: WW2,
5o I Korea and the Cold War all
shaped the Boomer experience

a I X
Boomer

able L
think
childhood

generatlon

065 hnd

o
e golds C
“ps()nlc‘oll(‘ proud fun retired

er 1046

SOURCE: 2017 Boomer / neXt Survey of 50-71 year-olds (N=510)
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Generation Xers and Millennials trail the Baby Boomers, often by large margins, when
they are asked whether certain “virtuous” and “valiant” descriptions apply to their

generation.

Percentage of Different Generations Saying Each Term
Describes Their Generation Overall, 2015

WILLING TO SACRIFICE

MORAL

COMPASSIONATE

SELF-RELIANT

W Millennials

PATRIOTIC B Generation X
@ Baby Boomers
RESPONSIBLE

HARD-WORKING

(1} 20 40 60 80
PERCENTAGE

ne t
Boomer

SOURCE: Pew Research Center
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THE LONGEVITY ECONOMY

Over 110 million Americans age 50-plus: the world’s 3" largest economic entity
... also known as The Longevity Economy

v Own 80% of U.S. household assets

v At age 67, they have 20 more years of life —and consumption - ahead

2017 ECONOMIC ACTIVITY: GDP $Trillion

USA
China
USA 50+
Japan

Germany

300

250

200

150

100

U.S. Household Net Worth 2016 By Age of Head
In Thousands of dollars

264.8

187.3

123

59.7
11 N I
1834 3544 4558 5564 6574 75+

100

Estimated Life Expectancy From 2017 Onward

87 88 87 | 89

. 80 82 86 85 86

E

A

R 60 — — ] JE—

S

40
Age 50 Age 62 Age 67 Age 70

SOURCE: Boomer / neXt _ wWorld Bank

SOURCE: Boomer / neXt from Federal Reserve Survey of Consumer Finances 2016

-~ I X
Boomer
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DISPOSABLE INCOME AND ASSETS

75 million Boomers dominate spending and assets ownership

v’ Control 70% of U.S. disposable income

v’ Represent 55% of Americans with $100,000+ in investible assets

Make half of all Big Ticket purchases: auto, luxury travel, home maintenance/improvements

Share of U.S. Disposable Income
Controlled By Boomers

All Other
30%

Boomers
70%

Percentages of Americans Who Have $100,000 or
More In Investible Assets

m Baby Boomers
m Silents

» Generation X
= Millennials

SOURCE: The Buntin Group

SOURCE: Phoenix Marketing International
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Boomer

Upshot: prime Boomer targets are
used to exerting financial control and
evaluating choices and options

They will be diligent when choosing a
Life Plan Community




SOME FITTER, SOME FATTER

People 65+ today are far more likely to say their health is “excellent” than their parents
did in 1990. However, obesity is on the rise in all age segments, including the 50+

Boomers — especially with assets — retain healthy, sporty and active framing

a0

20

mMO®» S Z2mA3ImT

Self-Evaluation of Health (Excellent)

50-64

21990 = 2016

65+

SOURCE: General Social Survey/NORC University of Chicago
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They created the tipping points for the:
v’ 1970s fitness/ gym craze / run-for-fun
v" Modern health food industry

v" SUV / recreational truck culture

Colorado indexes high for all three




WORKING LONGER INTO LIFE

Workforce Participation:
65-69 Year-Olds

According to the Bureau of Labor Statistics,
the work force participation rate for people
in the 65-to-69 age range increased to 32% in 2 :;z::
2015, from 18% in 1985

65 TO 69 YEAR-OLDS

\ ¥ Boomer
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ARRIVING AT “OLD”: ALWAYS OVER THE HORIZON

For a majority of Boomers, “being old” happens in the future: age 80 or higher
And most (62%) feel their interests / activities are those of a younger person

LPCs would be advantaged to stress what they can offer Boomers in the “here and now,” which is
where the Boomer mindset resides

My Interests and Activities Are Those of A Much Younger
Person

Age Associated With Being Old
5

100
17

80 31 24

36
P 60
R 40 _
E 20 — 16 19 12
N 7
T 0
2 50-52 53-61 62-71
E AGE GROUP
M Strongly Agree m Agree Somewhat
| m 60 or Younger 61-69 =70 m71-79 80-85 86 or Older I = Disagree Somewhat = Strongly Disagree

SOURCE: 2017 Boomer / neXt Survey of 50-71 year-olds (N=510)

a I X
Boomer
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THE PRIME TARGET: HEALTHY, WEALTHY...AND WISE -

Prime target: above average assets / health — several years of residency ahead

v' Boomers who want to join a Life Plan Community before they have to

As I've Grown Older, I've Definitely Become Wi . .
ve Srown Tiden, Tue Detinttely Secome BT Older and wiser after seventy or more years of life

... and being advertised to the whole time

v’ 94% of Boomers feel wiser now

Life Plan Community marketers must really (really!)
m Strongly Agree = Agree Somewhat  © Disagree Somewhat get to knOW them In Order to engage

©2017 Boomer / neXt: N=510 US Individuals aged 50-71

\ V) Boomer
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ON THE ROAD (AGAIN)

Boomers exploded passport ownership: 7 million to 131 million, 1989-2016

v/ 60% over 60 own one — far above the national average of 40% (AARP)

v 68% of Boomers think having a Bucket List is a good thing (Boomer / neXt)

v 42% sometimes think they could live abroad in retirement (Boomer / neXt)

| Think the Concept of a “Bucket List” Is
An Excellent Thing

m Strongly Agree

= Agree Somewhat

= Disagree Somewhat

= Strongly Disagree

| Sometimes Think | Could Leave the United
States and Live Elsewhere In Retirement

1 Agree Somewhat
 Strongly Disagree

H Strongly Agree
" Disagree Somewhat

Valid Passports in Circulation: U.S. 1989-2016

140,000,000 -

131N

120,000,000

100,000,000

Number of Passports in Circulation
]

101
-|I
40,000,000
R I||||
ulllll 111l

2010

2016

SOURCE: 2017 Boomer / neXt Survey of 50-71 year-olds (N=510)

SOURCE: U.S. Passport Offlce
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BOOMERS LIVE THE “EMPOWERED LIFE”

Most consumers in the 50+ space are comfortable with their past and confident about
the future.

Tip: Consideration of an LPC should be seen and structured as a progression, not a
concession! Life is being continued, not curtailed...

| Don't Have Many Regrets;

I Feel the Best Days of My Life
I've Done What | Wanted To Do In Life

Looking Over My Life, It's Been One With
Remain Ahead of Me

Many More Successes Than Failures

| Strongly Agree 1 Agree Somewhat
1 Disagree Somewhat M Strongly Disagree

1 Agree Somewhat H Strongly Agree 1 Agree Somewhat
1 Disagree Somewhat M Strongly Disagree

) Boomer

u Strongly Agree

» Disagree Somewhat m Strongly Disagree

SOURCE: 2017 Boomer / neXt Survey of 50-71 year-olds (N=510)
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The majority of long-term support is provided by family members

v’ But caregiver supply is unlikely to keep pace with future demand

Caregiver Support Ratio Definition: Potential caregivers 45-64 per person 80+

Caregiver Support Ratio, United States
80 Colorado’s caregiver support
o —~ ratio will fall from 9.3 in 2010 to
Boomers turn 45
ig Boomers turn 65 \Boomers turn 80 4.5 by 2030
3:0 o~
2.0
1.0
0.0 . ; ; ; ; ,
1990 2000 2010 2020 2030 2040 2050

SOURCE: AARP Public Policy Institute

\ V) Boomer
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+/,CO: HIGH HOME EQUI

-

JAND AN “AGE WAVE” ,AHEAD

Colorado home values: #1 in the Mountain Region / #7 among all U.S. states

The state’s population 65+ is soaring: 554,000 in 2010 to 1,265,000 by 2030
v’ By 2040, one-in-in four Denver region residents will be 60-plus

AVERAGE HOME VALUE BY STATE: 2017 Colorado population 65+ growth Aging in the Denver Region

1990-2050 oo
1 IN 4 WILL BE 60+ BY 2040 ‘rapahoe
. Jefferson

Coloradans Over 65 Expected to
. 000 Denver
o . s Adams
1,500,000 - 4 o8

8§
g
Population 60+

Increase Rapidly
1,750,000 —

Douglas

w0000
Boulder
ws @)

: 2040

T T T T T T T M
1990 2000 2010 2020 2030 2040 2050 0% 5% 10%

1,250,000 —

1,000,000 -

750,000 =

500,000 -

250,000 -

o

SOURCE: TBD SOURCE: Colerado Demography Office Source: The Denver Regional Council of Governments

Boomer
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The Front Range will be the main Colorado Life Plan Community focus

v’ The state’s largest population centers — and growing

v" The state’s most affluent communities

v’ Young on average — but a large 65+ population in absolute numbers

CO Population 65+ By Census Tract 2016

Percentage of the Total Population Age 65 or Older,
2012-2016 ACS Estimates

Percent_Population_AgeOver64
I 31.2 - 83.1 % of the Population

I 204-311%

14.1-20.3%

8.7-14.0%

i 0.0 - 8.6 % of the Population

SOURCE: US Census Bureau

Boomer
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INTERMOUNTAIN.

Pre-retirees who want to move to a different region in retirement are bullish on the Mountain West

v Only the South Atlantic deemed more appealing

v And pre-retirees in the Mountain West are more likely than the norm to want to retire in their region

Where Pre-retirees Where Pre-retirees
Want to Move Want to Stay

#1 South Atlantic #1 South Atlantic
#2 Mountain #2 Pacific
#3 Pacific
#4 South Central

#3 Mountain
#3 South Central

#5 Northeast
#6 Heartland
#6 Great Lakes

#5 Heartland
#6 Great Lakes
#7 Northeast

SOURCE: Merrill Lynch & Age Wave
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Statistics are only part of the story: let’s re-connect with Linda and her life journey

v’ Born 1946 in Ohio, with brother James (b. 1940) to parents Mary and John: moved to Los Angeles in 1950.
v’ 1970: After a Swingin’ Sixties marriage and divorce, Linda married Mike an engineer from New York

v’ She, Mike, and their two children left LA in 1981 when he transferred to the Boulder IBM plant

Mike died suddenly last year, leaving Linda
financially secure but adrift
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Mol e A A N 1 (1 S
A3 3 : 1 /T
'LINDA'S'JOURNEY AND MASS

A " ‘ it /

Every Boomer prospect evolved in the context of mass consumer culture

v’ Everyday life and societal trends
v Technologies and brands
v' Media, entertainment and advertising

Linda’s behavior, attitudes and expectations have been molded not just by her own life
but within a cohesive ever-changing generational journey

Boomer
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Evidence of the distinctiveness
of generations can be found in
the ebb and flow of baby names

The most popular Boomer girl’s
birth-names are Linda, Lisa or old
favorite, Mary

The most popular Boomer boy’s birth-

names are James or Michael

#1 Female Baby Name: 1880-2015 i

.
5 5
5 5 H 23
iz

1 Agplicatons

o Securly

S

HI

i Robert
TifrsigEsssie ‘
. A -

SOURCE: Social Security Administration
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SOURCE: Secial Security Administration




Pia ™ “ulk o

Toledo, Ohio: John (25) and Mary (20) marry in 1937.
v Great Depression: deep unemployment / children delayed

v" 1t will color their outlook forever — and influence how they raise children

U.S. Unemployment U.S. Birth Rates 1909-1945

Rates 1905-1945 . .
(Births per 1,000 Population)

20%
20%
18%
16%
14%
12%
10% 15
8%
6%
4%
2%

- N\

N

0 1 1 1
ﬂo At AARALLLLS LALLLLLLL LULLAALLY LsLied
O, Ton0 1950 1650 160 - 1909 1919 1929 1939 1945

IMAGE: Library of Congress SOURCE: U.S. Census Bureau
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Despite the Depression, America progresses:

v Radio, movies, automobiles, airplanes, architecture, science

WW?2 work: John - Cadillac tanks / Mary - aircraft components

v Their searing experiences shape Linda’s life as received history

We Can Do It!
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‘THE 1950s: ECONOMICALLY:ROBUST AND

JCULTURALLY EXCITING BOOM YEARS © |

v Rise of TV: 3 networks standardize national news / entertainment
v’ Affluent, progressive mass consumer culture created

v' Atomic Age drives technology, design and materials
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Now Dynaflow goes airplanes one better

-

Hoover Constellation @o
the cleaner that Walks on a'lr

onvair...finst choice
all aver he world

GONVAIR

b

““““?lorlda*&w

Ferfa

" PARDON US FOR MAKING YOUR

REFRIGERATOR OLD-FASHIONED

SOURCE: Vintage Ad Browser, Etsy, Monsanto
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THE 1950s: A GREAT TIME. T
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Disneyland: metaphor for Boomer-kid life in the booming Fifties

v’ Linda is only 9 years old when Disneyland opens

v Four-in-ten (39%) of U.S. households watched the ceremony on TV

IMAGE: The Walt Disney Company IMAGE: LIFE Magazine/Getty Images

Boomer
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Television was the most rapidly diffused and adopted consumer technology product in
American history until the advent of the smartphone

% OF U.S HOMES WITH TV: 1945-1962

8

o B B 8 8 8 8 8 8 8

1945 1946 1950 1951 1952 1953 1954 1955 1956 1957 1958 1959 1960 1961 1962

SOURCE: Boomer / neXt from TV FACTS (Cobbett Steinberg, 1980) IMAGE: Sm ithsonian

. P
Boomer
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Suburban Life, As Seen On Black and White Boomer TV Sets The World: Old, Quaint But
Potentially Dangerous
LI F E KlS B |N RECESSlUN CURE

Ay by Clipper to

MEXIco El-llSGl]K
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©2018 THE GRANOLA BAR, THE RUNNING SHOE & THE BUCKET LIST



‘\’ ) :
4

%vAN}] G YEST

The West of the Imagination: a Pervasive Influence on the
Nation, the Culture and Young Boomers

Naturally thevre STETSON HATS
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Technology and Science Mean Progress and Optimism,

even in The Atomic Age

THE FUTURE IS HERE/
The screenis FIRST story of *
man's conquest of space!

... at elbttionce speed !

GETTING YOUR ANSWERS
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1950s: Americans on the move — social, economic, geographic choice

v Northeast: white collar ethos — marketing — media — finance

v' Midwest: blue collar ethos — industrial prosperity — familiar heartland values

v West: dream, re-invent — new suburbs, new ideas, new lifestyles in the sun

New Interstate Highway System opens vast opportunity for everyone

£ PRESIDENT'S DOGTOR

v

S, . ~
SOURCE: LOOK 1956 / LIFE 1962, Public domain, Oscar Meyer
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JAMES‘,AND LINDA GROW.UP, CALIFC TYLE
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James and Linda eat well — for pre-health food days — play outside a lot
Western movies / TV hugely popular — reflects California trailblazer ethos
1958 James drafted; returns from Germany with a VW bus

1965 Linda falls for flaky Skip: parties, surfing, dirt bikes, hotrods

l‘,nj l\\l‘ l:\llKl:R»--BlH‘ AD
/l&.:ogomlj r you

SOURCE: VintageAdBrowser, Sears, Internet Movie Database
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Lo e

New technologies dazzle at the personal, familial and societal levels

Boomers’ intake of the new offerings far outpaces that of the Silent Generation,
who often view such breakthroughs as irrelevant or worrisome

.. Polaroid
~ introduces
Sonar

automatic
focusing.
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Entertainers of the 1960s provoke, shock, titillate and anger their audiences, pushing
envelopes and breaking boundaries in going where “no man has gone before”
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IMAGE: ListVerse
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James: UCLA computer science ... IBM LA

Linda: community college secretarial course — joins office typing pool

1966 Linda / Skip elope to Las Vegas in Jim’s old VW, now the Magic Bus

John and Mary fingers crossed: Linda is on that new pill ...

©2018 THE GRANOLA BAR, THE RUNNING SHOE & THE BUCKET LIST



1968 Linda divorces, re-focuses: own apartment - car — lands promotion
1969 James connects New York transplant, IBM co-worker Mike

Culture clash Mike ... LA an intellectual desert, slow paced, hokey, remote

Culture clash Linda ... he’s so uptight — can’t drive stick, never had a burrito

IMAGE: Hollywood Bivd. 1966 Los Angeles Theaters IMAGE: El Coyote
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Linda moves in with Mike: still shocking in 1970 — they marry 6 months later

-

They don’t know it, but moving-in is just one of the many trendsetting life-changers the
tumultuous 1970s will bring

Number of different-sex cohabiting couples
by year

8,000,000
7,000,000 In fact, the 70s make
6,000,000 .
5000000 the Star Wars Cantina
So0sn I seem tame ...
1,000,002 - - l I

1960 1970 1980 1990 2000 2010

SQURCE: Seminar - Professor Pamela Smock_University of Michigan
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v’ Status quo eroded: society, business, politics, media

v" US self-confidence shaken: President forced to resign,
Vietnam loss, two oil crises, pollution scandals

v Food: fast food and natural soar, ethnic booms
v’ Fitness craze: run, jog, gyms make athletic wear everyday wear

v’ Technology revolution: work, home, entertainment

v’ Trucks take off / import cars soar: Japanese brands boost LA
credibility

SOURCE: White Mountain Puzzles
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SIGNS OF THE 19

v’ Status quo eroded: society, business,
politics, media

v" US self-confidence shaken: President
forced to resign, Vietnam loss, two oil

crises, pollution scandals

SOURCE: White Mountain Puzzles

Boomer
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A difficult national backdrop to everyday life

v In addition to domestic and geo-political upheavals the
economy slips into recession

v Combined with rapid inflation, the term “stagflation” enters
the scene

But in 1975 the Boomers are still young —aged 11 to 29

v’ They are affected far less than older generations

v’ There is much exciting progress in their daily lives

. P
Boomer

©2018 THE GRANOLA BAR, THE RUNNING SHOE & THE BUCKET LIST

= EheNew York Times
NIXON RESIGNS
4| HE URGES A TIME OF ‘HEALING’;
3 TAKE OFFICE TODAY

"THE BIG CAR:
End of the Affair

Rpwtf
TPt Grimiini On

IMAGES: Media cited / LA Department of Water & Power, Library of Congress, NPR
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,,']'HE 1970s:’ OPTI NISM REASSERTS
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Edgy Re-examination in Movies/TV but Optimism Wins Out

Early ’70s entertainment reflects the national angst

v’ Edgy, satirical, critical ... difficult social issues addressed

v Nudity, violence and language barriers are broken

But Boomers are split

v’ Not all are into “edgy” — want to retain down home Americana
v’ Glamour, excitement, fun, romance appeal to the young

v’ Optimism wins out by the end of the ’70s

IMAGES: Internet Movie Darabase, TV Guide, LucasFilm
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SIGNS OF THE 19

v’ Status quo eroded: society, business, politics, media

v US self-confidence shaken: President forced to resign,
Vietnam loss, two oil crises, pollution scandals

v Food: fast food and natural soar; ethnic booms

SOURCE: White Mountain Puzzles

Boomer
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Boomers Iove to eat out
v’ Fast food outlets soared from 30,000 in 1970 to 140,000 in 1980
v By 2017 there were 191,000 — plus 31,500 full service franchise restaurants

v’ McDonald’s took the lead in the 1960s — and is still #1 ... three times the combined sales of #2 thru #4

U.S. FAST FOOD OUTLETS
1970-1980

1980

TACO BELL@ .

¢>,° Domino’s

AND ... since the "70s popularity
PF. CUANGS of ethnic food and beverages
transformed America’s tastes

BE“IH"““ and vocabulary

140,000

1970

30,000

SOURCE: Boomer / neXt _U.S. Department of Agriculture
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Earth Day/ EPA (1970): clean up - get back to nature ... the “health food fad” is NO fad

|”

v’ Pioneers blended post-hippie “natural” with their fitness regimen

v’ Big agriculture leaps on the band wagon: Nature Valley granola bar 1975

Eventually, Linda can have natural both ways: supermarket and health food store

health Crunchy, wholesome gobblin’ bars.
Scare up some. And save 7¢.

NATURE VALLEY

rany 033313

Honey'n

TN
N

.

r
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“HEALTH FOOD” “v R/A

1975: “health / natural / organic” retail food sales were $3 billion ... $61 billion in 2017
v' Boomers pushed past the tipping point and then “programmed” their Millennial children

v" Colorado a movement leader — Boulder Whole Foods is #2 nationwide in sales

Aging, health-conscious Boomers a crucial buyer segment

U.S. Natural and Organic Food Sales
o 2000-2017 Retail Sales in $Billion

Red u
1975
CET:]
W 01 02 03 04 05 06 07 08 09 0 CII* 12+ (13 14 15 l6F L
e -
SOURCE: © Boomer / neXt archives: 1975 data _ Statista: 2000-2017 IMAGE: Boulder Daily Camera_Nick Oxford IMAGE: Celestial Seasonings

- ne t
Boomer
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v’ Status quo eroded: society, business, politics, media

v’ US self-confidence shaken: President forced to resign,
Vietnam loss, two oil crises, pollution scandals

v" Food: fast food and natural soar; ethnic booms

v’ Fitness craze: run, jog, gyms make athletic wear
everyday wear

SOURCE: White Mountain Puzzles

Boomer
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Young Boomers got the national fitness trend started in the early 1970s as run-for-fun events took off

v' Wearing sports shoes off-track / off-court became their cool “badge” — and quickly went viral

v' 1968: 100,000 runners/joggers ... 1981: 30 million (TIME)

Jogging helped democratize “working out” at gyms: no longer a Muscle Beach niche, they went co-ed

RUNNING EVENT FINISHERS 1970-2014 (MILLIONS)

1970 1990 1995 2000 2005 2010 2014
100,000 4.78M 6.92M 8.62M 9.44M  12.99M 18.75M

SOURCE: Boomer / next archive (1670) _ RunningUSA 1890-2014

©2018 THE GRANOLA BAR, THE RUNNING SHOE & THE BUCKET LIST

Boomer trendsetters created behaviors their
Millennial children embrace today:

v/ 1970: 100,000 running event participants, only 5%
are women ... 2016: 17 million 57% are women
v" 1980: 5,000 health clubs ... 2016: there are 36,500

v' 1982: Jane Fonda workout video ... 2016: half the
55 million US health club members are women
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By 1981: Big news in TIME Magazine — the US athletic shoe
market hits S$1 billion: Nike has a 50% share.

You dont have to be one to wear them.

v’ Highly competitive — many look-alike sporty-fashion shoe brands

v’ “Ath-leisure” apparel and footwear became everyday life wear in
the "70s/80s — cool ... youthful ... active

IMAGE: Pinterest

U.S. ATHLETIC FOOTWEAR PURCHASES BY AGE: 2014

2017:30% of the $342 billion US sales of apparel and footwear was sports-
Boomer-Plus wear (Statista/Morgan Stanley), including 100 million pairs of shoes.

{50 and Older}

34%

GenZ Millenials Gen X
{Under 18) (18-34) (35-49)

v Boomers buy one-third of them

Linda’s active lifestyle means several sports shoes in her closet

v’ Jogging ... Hiking ... Gym/workout ... Go-to-brunch dressy

\ V¥ ) Boomer

SOURCE: Boomer / neXt from Statista data _ IMAGE: Prevention
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1970s: eating natural foods, fitness, outdoors activity form the foundation of the Colorado ethos
v 1979: Bolder Boulder 10K race launched —in 2017 it’s the #3 largest US running event

v The bicycle becomes iconic: world champions train here / bike-friendliness becomes a meme

By the early 2000s the state is routinely on Top Ten lists for health, fitness/activity and quality of life

“Exclusive Coverage of t
978 Tour de France

+A Unique American Victory

At the Milk Race
Colorado’s Red Zinger Classic

gion #1 for Ri

Percent of Population Participating bt Region

ing/Jogging Participation

SOURCE: Boomer / neXt from National Sporting Goods Association data: 2013
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IMAGE: Libby James /
Boulder Daily Camera

Bolder Boulder 2017: 48,000 finish
v' 54% are women
v 23% are age 50 and older

Libby James, 80, is the race record
holder for women aged 70-80

Her 2017 time beats the US average for
all women 10K finishers (median age 37)




'SIGNS OF THE 1970
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v Status quo eroded: society, business, politics, media

v"US self-confidence shaken: President forced to resign,
Vietnam loss, two oil crises, pollution scandals

v"  Food: fast food and natural soar; ethnic booms

v Fitness craze: run, jog, gyms make athletic wear
everyday wear

v' Technology revolution: work, home,
entertainment

SOURCE: White Mountain Puzzles

Boomer
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'LIFE-CHANGING TECHNOLOGY = =
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1970s: Boomers buy the first electronic calculators, mobile phones, home computers, satellite TV systems

v’ They help launch Microsoft (1975), Apple (1976) ... then VCRs, the Internet, flip-phones and streaming

G o
you 04 burner?
MULTHFUEL
HOME

FURNACES

$595 home computer

0

Prime LPC prospects have been around new technology for almost 50 years

v’ Both at home and in almost every industry, business and occupation

STRIKING IT RICH | | | COMPUTER SOFTWARE

The Magic Ifiside the Machine

America’s : ¥
Risk Takers 1

r
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Thanks to higher income Boomer leaders of personal technology adoption, by 1998:

v’ 36% of US households had a cellphone / 42% owned a personal computer (US Census Bureau)
v’ By 2005, ownership was 71% and 67% respectively

I

However, youth-oriented marketing media often depicts the 50+ as slow to adapt — especially after 65

Eight-in-Ten High Income Seniors Own A Smartphone in 2016
% of U.S. adults ages 65 and older who say they own the following
Cellphone of any kind smarlphone
In fact, surveys show online use and smartphone ownership e 1 —
among the 65+ rose rapidly after the Boomers arrived: 58-89 (Boomers) o
) 7579 =N
v’ 2016 smartphone ownership: e, E—
Hs oress INNEN |27 |
.. 59% among Boomers 65-69 (95% own any cellphone) Some coliege ICEN
cotege+ TN o ¥
. . Household income
... 81% of all 65+ with a household income $75K+ own one <550 EEN
s3ox-<ssox NN
ssok-<s75 T —
s7si- TN Y

SOURCE: Boomer / neXt from PEW RESEARCH CENTER
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Colorado is a leader in technology — the Front Range has a long history in both the private and public sector:

v The National Oceanic and Atmospheric Administration, the National Institute of Standards and the National Center for
Atmospheric Research — the latter in an iconic building by architect I. M. Pei

v" Air Force Academy — and numerous space / technology related companies
v" CU/Boulder — home to 5 Nobel Prize winners in science/technology

v’ 12 startup accelerators / incubators: tied with Austin behind Silicon Valley for startups

S %,
% ° .
% N
DigitalGlobe
H
&
&‘/w oS e -

NIST

National Institute of
Standards and Technology

U.S. Department of Commerce

)
4
IENT OF

/4 Ball Aerospace

‘ & Technologies Corp.
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Status quo eroded: society, business, politics, media

<

US self-confidence shaken: President forced to resign,
Vietnam loss, two oil crises, pollution scandals

<

Food: fast food and natural soar; ethnic booms

<

Fitness craze: run, jog, gyms make athletic wear
everyday wear

v Technology revolution: work, home, entertainment

v" Trucks take off / import cars soar: Japanese
boost LA credibility

SOURCE: White Mountain Puzzles

Boomer
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By the '70s, young Boomers started re-thinking truck-based vehicles — off-roaders, vans, pickups

v’ Back-to-nature foods, active lifestyles dovetailed with casual/sporty side of truck imagery
v/ 1970: 82% of new vehicle sales were conventional cars — by 2016 they slid to 39%

v 2017: the three best-selling “cars” were full-size pickups

Minivans replaced station wagons in the '80s and by the "90s SUVs hit the tipping point. Game over.

70 BRONCO
BY fORD

LIGHT VEHICLE MARKET SHARE 1970-2016
PERCENT CARS vs LIGHT TRUCKS

rucks: Pickups, SUVs, CUVs, Vans|

Passenger Cars

B 8888388

o 8

You'll still be washing it
when other'70's are washedup. . |

1970 1975 1980 1985 1990 1995 2000 2005 2010 2016

SOURCE: Boomer / neXt from Wards Auto Database, Automotive News
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'BOOMERS SURF'T
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Boomers turned to imported autos in huge numbers in the ‘70s — accelerating through the ’80s and "90s
Surprise! VW was not a Boomer new car favorite — students and hippies bought used Beetles and vans
v 1975: Toyotais the #1 import: Toyota/Datsun = more choice, including trucks, more style, more power

Yuppies adopt European brands as the “intelligent choice” in the EPA era

v' 2017: Imports have 55% of US new vehicle sales — MB / BMW / Lexus best Cadillac / Lincoln by 4-to-1

Top Luxury Auto Brand Sales
1990 vs. 2017

1990 2017
Lexus 15400, 983,000
MB / BMW / Lexus

(R A .

Cadillac/Lincoln [REVEVVY

267,000

SOURCE: Boomer / neXt from Autornative News dats
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The Colorado vehicle fleet reflects traditional truck-oriented needs and higher-income newcomer tastes

v 1974: households the West have the highest penetration of trucks in the US (23%)

v/ 2017: the ratio of truck-to-car sales is 71% to 29% ... still above the national average (62% vs. 38%)

CO is #6 in the US for per-capita electric/hybrid vehicle registrations — concentrated on the Front Range

v’ High Front Range interest in EVs matches the region’s green and “crunchy-granola” lifestyle

Registered Electric Vehicles bV State: 2016 Colorado Plug-in Electric Vehicle Count by Zip Code: 2016
PICKUP TRUCK OWNERSHIP 1974 q (

Includes Battery Only and Hybrids
(% OF HOUSEHOLDS)

. Mid West i‘

- I

>
South
21%

| PEVCount
by Zip Code

0,000 residents), 2016

LINREL

SOURCE: Internal Boomer / neXt Data_US Census Bureau
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The yuppie life: dine out, gym, jog, ski, travel — Hawaii, Europe, visit Mike’s folks in New York

Linda works until Jennifer is born (1973); Mike Jr. arrives in 1975 — along with a Volvo wagon

v Time to switch the condo for a house

LA fills up - home prices escalate - Big Mike’s 10 mile commute now takes an hour

oo : Tl : K ALL CARS HAVE
i | ; — . ‘ SAFETY FEATURES.
AWAIL.. IsG Tt | <" & i T
UNITED AIR LINES - 1 o ) WK | | i

P S

=
Lt

IMAGE: Pinterest IMAGE: Runners World IMAGE: California Avocados 1971 IMAGE: Hemmings
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In 1981, IBM offers Mike a transfer to Boulder. It’s laid-back and “happening,” like LA in
the '60s...except it comes with snow and cowboy hats

'H

“Let’s go

g i
2" WELCOME TO S
& CcOLORFUL &

B COLORADO 3

IMAGE: pixabay IMAGE: Denver Post IMAGE: Wind River Ranch
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Busy /family-focused: so long BMW, hello minivan — eating “right” relaxed a little
v’ Active/involved: bike, hike, ski, raising kids; family member visits
v’ Travel as a family — cultural goals as well as fun getaways

Jennifer / Mike, Jr. go through high school and head for college

Ask the woman who gave
up her BMW for one.

The Minivan Company. @

IMAGE: Flytographer IMAGE: Aspen Journal
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BOOMER TRENDSETTERS:

BUILDING A BUCKET LIST

In 1967 only 20% of Americans had ever flown in a commercial airplane (Gallup)

v’ Today, the figure is over 90%
v/ Game changer: 1979 airline fare deregulation — and price tumbled

v’ By 1983 the national media takes notes

Boomers not only pioneered the modern travel industry — they introduced their kids too

Air Travel: Real Cost per Mile (with fees)
1979 to 2011

U.S Citizen Travel To International Regions: 2016

A X eria 6l e
Asia 7% “\4%
H (-
Caribbean 10% Rl

Europe 17%

$36-

$32-

S\ /
k““‘m\:mé p

=

-

i

Carpe Diem Blog

Source: Airlines for America

T YT T YO T SO O T T RO O SO SO0 N WA O S i A o Y
1980 1985 1990 1995 2000 2005 2010

SOURCE: Boomer / neXt from U.S. National Travel and Tourism Office
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S'BY SO FAST
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Jennifer and Mike Jr. both graduate from CU ... marry at around 30, “old” in Linda’s day

v’ Linda and Mike become grandparents — wow, where did the time go?

Mike retires with a good pension and assets: it’s time to enjoy life together

v’ Stay active, stay healthy and reflect on social legacy — maybe buy an electric car for local errands

IMAGE: CU Boulder

IMAGE: Physicians Group, Arizona IMAGE: Denver.org
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POSSIBILITIES

v Family considerations / involvement
v' Location ... smart home

v Vehicles for her new situation
v' Travel
v

Maintaining health / activity
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CLOSING REMARKS

 Consumer understanding is a journey
* Boomers are complex, powerful and unique among generations

e Attitudes, behaviors and values of consumers must be understood
before they are integrated into effective strategies

* Boomer impact on our business models will be profound

LV



QUESTIONS FOR YOU

* What will it take to have consumers camping out on YOUR
doorsteps to access the services YOU deliver?

* How will YOU solve the labor crisis — and how will YOU
create a work climate that leverages YOUR organization’ s
human capital as a competitive advantage?

* Do YOU really “get” Boomers — to the point of predicting
their needs/wants; how will YOUR business model change?

LV
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Brand Re-generation In The 50+ Space




